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Section SF 1449 - CONTINUATION SHEET

ITEM NO
0001

SUPPLIES'SERVICES QUANTITY UNIT UNIT PRICE
1 Lump Sum
WATER SAFETY PROMOTIONAL ITEMSFY05
FFP

IN ACCORDANCE TO THE ATTACHED SCOPE OF WORK. SPECIFICATIONS,
DELIVERY INFORMATION AND SHIPPING CHART ARE ATTACHED.
COMPETITION ISRESTRICTED TO FEDERAL SUPPLY SCHEDULE HOLDERS.
PRODUCTSNOT MADE IN THE U.S. WILL BE EVALUATED IN ACCORDANCE
WITH DFARS 252.225-7001 BUY AMERICAN ACT.

1. Upon notification of award, successful bidder will be required to submit samples
of each product via overnight delivery for review and approval by the Government's
Mobile District representative, tothe U.S. Army Corps of Engineers, Mobile
District, CESAM-OP-TR (ATTN: ChrisLami), 109 Saint Joseph Street, Mobile
36602 (See Specifications).

2. Bidsmust include all set-up and in-house artwork, and shipping costs as part of
the quote per item cost. Note finished products are to be shipped directly to
various locations in exact quantities as shown on chart at the end of this document.
Successful bidder must complete delivery of al contract items no later than 20 May
2005.

3. The government intends to award one contract for all items.
4. Any variance from requested quantities should be noted at time of bid.

5. The government will provide the successful bidder contractor requested graphic
artwork details within three (3) business days of request.

6. Assorted or multi-colored items will be shipped in mixed color quantites, to
assure that each shipping location will receive approximately an equal number of al
colors produced of any given item.

7. Full Color Logos: Seethefollowing logo images for reference. Note that
"Mobile District" isto be removed from all logos. (see specification).

8. PLEASE FAX QUOTESTO ROSA FLETCHER BY 29 MARCH 2005, 2:00 P.M.

(CST), FAX NUMBER: 251-441-5765.
PURCHASE REQUEST NUMBER: W31XNJ50735059

NET AMT

FOB: Destination

W91278-05-T-0037
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AMOUNT




W91278-05-T-0037 Section SF 1449 - Continuation Sheet -
Water Safety FY05 BID SCHEDULE and Quantity for Delivery

Page 3A

FY05

CARTERS

AL RIVERS

OKATIBBE

WEST POINT

TENN-TOM

SEMINOLE

HOLT

W F GEORGE]|

BWT

LANIER

ALLATOON,

OP-TR

CESAM-PA

BAY SPRINGS

JOHN H. KERR]

JORDAN LAKI

W K SCOTT

FALLS

PHILPOTT

QUANTITY
TOTALS

UNIT

UNIT COST

TOTAL
AMOUNT

BB 7.25"

tigngase | 2000 900 5000 250 1,000/ 250 1,000 750 1,500/ 1,000 1000 100, 200 250, 600 500 400/ 300 9,800 exck
2 Zg{@.(ﬂg 2000 900/ 300, 300 250 300 1,500 100, 100{ 200, 250 4,400 eacn
alpencis | 4,000 2,000 5000 7,000 500 2,000, 1,500/ 2,000, 1,000 1,000 500 500 2,000, 1,000 1,000, 2,000, 33,000 eac
alorcs 400 4,240 1,500 1,000 500 3000, 2500, 5000 100, 200 100, 1,500/ 750 1,300 1,000 18,590 ack
siaes | 1000 800 50 200 300 250 100 150 200 2,150 each
suwnsie | 1000 40 50 300 250 100 300 50 250 2000 1,640 eack
7 EC‘:)M 100, 1,000, 100, 200 500, 500 500, 750 550, 500 400, 250 200, 150, 200 5,900 eacn
gew | 300 1,000 500 100 250 5000 300 250 200 150 100 3,650 feacr
oea | 1,000 224 100 1,000, 100 500 500 2000 100, 200 200 4,124 encw
10 Evgy“hl 100{ 400, 50 500 3000 250/ 500{ 100 200 250 200 3000 250 300/ 500] 4,200 exck
11fuge. 50| 1,200 100 300 150/ 200/ 250, 150 100 200 100 100/ 100 100, 3,100 jeacr
12flure 50 100, 100 100 100 25 100 50 50 675 eacw
13frtders 50 260 250 500 100 50 50 500 1000 1,860 feac
e 50 75 300 100 10 50 150 735 eack
15[Faotval 50 1,100 150 250 300, 200, 300 200 10 3000 300 150, 300, 300, 3,910 eacw
sefcamorens| 300 400 200 2000 100 3000 2000 100 100 1,900 eack
e | 300 300 300 100 200 300 200 1,700 fexcr
wsfow | 200 400 200 1,000 200 100 500 300 500 200 500 250, 500 200 5,050 eAc
19 ELW 200 2,000 600, 1,000 500, 150 500, 100, 400 5,450 eacn
2ofver | 50 150 300 300 50 850 eack
21[Sunshace | 300 150 100 50 5 5 610 feack
22fpraee | 100 100 100/ 3000 300 300 50 2000 3000 500 200 300 2,750 keack
T
totas | 8,200/15164  750| 10,900 8,450 5425 4,500 6,850 4,450 10,950, 7,700/ 6225 1420 3,100| 3,800| 4,805| 3,700| 4,305 5350| 116,044
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DELIVERY INFORMATION
CLIN  DELIVERY DATE QUANTITY SHIPTO ADDRESS uiC
0001 N/A N/A N/A N/A

CLAUSESINCORPORATED BY FULL TEXT

52.212-3 OFFEROR REPRESENTATIONS AND CERTIFICATIONS--COMMERCIAL ITEMS (JAN 2005)

An offeror shall complete only paragraph (j) of this provision if the offeror has compl eted the annual representations
and certifications electronically at http://orca.bpn.gov. If an offeror has not completed the annual representations
and certifications electronically at the ORCA website, the offeror shall complete only paragraphs (b) through (i) of
this provision.

(a) Definitions. Asused in this provision:

"Emerging small business' means a small business concern whose sizeis no greater than 50 percent of the numerical
size standard for the NAICS code designated.

"Forced or indentured child labor" means all work or service-

(1) Exacted from any person under the age of 18 under the menace of any penalty for its nonperformance and for
which the worker does not offer himself voluntarily; or

(2) Performed by any person under the age of 18 pursuant to a contract the enforcement of which can be
accomplished by process or penalties.

Service-disabled veteran-owned small business concern--

(1) Means asmall business concern--

(i) Not less than 51 percent of which is owned by one or more service-disabled veterans or, in the case of any
publicly owned business, not less than 51 percent of the stock of which is owned by one or more service-disabled
veterans; and

(ii) The management and daily business operations of which are controlled by one or more service-disabled veterans
or, inthe case of a service-disabled veteran with permanent and severe disability, the spouse or permanent caregiver

of such veteran.

(2) Service-disabled veteran means aveteran, as defined in 38 U.S.C. 101(2), with adisability that is service-
connected, asdefined in 38 U.S.C. 101(16).
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"Small business concern" means a concern, including its affiliates, that isindependently owned and operated, not
dominant in the field of operationinwhich it is bidding on Government contracts, and qualified as asmall business
under the criteriain 13 CFR Part 121 and size standardsin this solicitation.

Veteran-owned small business concern means a small business concern--

(1) Not lessthan 51 percent of which isowned by one or more veterans (as defined at 38 U.S.C. 101(2)) or, in the case
of any publicly owned business, not less than 51 percent of the stock of which isowned by one or more veterans;
and

(2) The management and daily business operations of which are controlled by one or more veterans.
"Women-owned small business concern" means a small business concern--

(1) That isat least 51 percent owned by one or more women or, in the case of any publicly owned business, at |east
51 percent of its stock is owned by one or more women; or

(2) Whose management and daily business operations are controlled by one or more women.

"Women-owned business concern" means aconcern which is at least 51 percent owned by one or more women; or in
the case of any publicly owned business, at |east 51 percent of the stock of which is owned by one or more women;
and whose management and daily business operations are controlled by one or more women.

(b) Taxpayer Identification Number (TIN) (26 U.S.C. 6109, 31 U.S.C. 7701). (Not applicableif the offeror isrequired to
provide thisinformation to a central contractor registration database to be eligible for award.)

(1) All offerors must submit the information required in paragraphs (b)(3) through (b)(5) of this provision to comply
with debt collection requirements of 31 U.S.C. 7701(c) and 3325(d), reporting requirements of 26 U.S.C. 6041, 6041A,
and 6050M, and implementing regulationsissued by the Internal Revenue Service (IRS).

(2) The TIN may be used by the Government to collect and report on any delinquent amounts arising out of the
offeror's relationship with the Government (31 U.S.C. 7701(c)(3)). If the resulting contract is subject to the payment
reporting requirements described in FAR 4.904, the TIN provided hereunder may be matched with IRS recordsto
verify the accuracy of the offeror's TIN.

(3) Taxpayer Identification Number (TIN).

TIN:

____TIN hasbeen applied for.

____TINisnot required because:

____ Offerorisanonresident alien, foreign corporation, or foreign partnership that does not have income effectively
connected with the conduct of atrade or businessin the United States and does not have an office or place of
business or afiscal paying agent in the United States;

Offeror isan agency or instrumentality of aforeign government;

____ Offeror isan agency or instrumentality of the Federal Government.

(4) Type of organization.
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____ Sole proprietorship;
__ Partnership;
__ Corporate entity (not tax-exempt);
____ Corporate entity (tax-exempt);
__ Government entity (Federal, State, or local);
__ Foreign government;
____International organization per 26 CFR 1.6049-4;

Other:

(5) Common parent.
____ Offeror isnot owned or controlled by a common parent;

____Nameand TIN of common parent:

Name:

TIN

(c) Offerors must compl ete the following representations when the resulting contract will be performed in the United
States or its outlying areas. Check all that apply.

(1) Small business concern. The offeror represents as part of its offer that it ( ) is, ( ) isnot asmall business concern.

(2) Veteran-owned small business concern. (Complete only if the offeror represented itself as asmall business
concern in paragraph (c)(1) of this provision.) The offeror represents as part of its offer that it ( ) is, ( ) isnota
veteran-owned small business concern.

(3) Service-disabled veteran-owned small business concern. (Complete only if the offeror represented itself asa
veteran-owned small business concern in paragraph (c)(2) of this provision.) The offeror represents as part of its
offerthatit ( )is, ( ) isnot aservice-disabled veteran-owned small business concern.

(4) small disadvantaged business concern. (Complete only if the offeror represented itself asasmall business
concern in paragraph (c)(1) of this provision.) The offeror represents, for general statistical purposes, thatit ( ) is, ( )
isnot asmall disadvantaged business concern as defined in 13 CFR 124.1002.

(5) Women-owned small business concern. (Complete only if the offeror represented itself as a small business
concern in paragraph (c)(1) of this provision.) The offeror representsthat it ( ) is, ( ) isnot awomen-owned small
business concern.

Note: Complete paragraphs (c)(6) and (c)(7) only if this solicitation is expected to exceed the simplified acquisition
threshold.

(6) Women-owned business concern (other than small business concern). (Complete only if the offeror is awomen-
owned business concern and did not represent itself asasmall business concern in paragraph (c)(1) of this
provision.) The offeror representsthat it ( ) is, awomen-owned business concern.
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(7) Tiebid priority for labor surplus area concerns. If thisisan invitation for bid, small business offerors may identify

the labor surplus areasin which costs to be incurred on account of manufacturing or production (by offeror or first-
tier subcontractors) amount to more than 50 percent of the contract price:

(8) Small Business Size for the Small Business Competitiveness Demonstration Program and for the Targeted | ndustry
Categories under the Small Business Competitiveness Demonstration Program. (Complete only if the offeror has
represented itself to be a small business concern under the size standards for this solicitation.)

(i) (Complete only for solicitations indicated in an addendum as being set-aside for emerging small businessesin one
of the four designated industry groups (DIGs).) The offeror represents as part of its offer thatit ( ) is, ( ) isnot an
emerging small business.

(ii) (Complete only for solicitationsindicated in an addendum as being for one of the targeted industry categories
(TICs) or four designated industry groups (DIGs).) Offeror represents as follows:

(A) Offeror's number of employeesfor the past 12 months (check the Employees column if size standard stated in the
solicitation is expressed in terms of number of employees); or

(B) Offeror's average annual gross revenue for the last 3 fiscal years (check the Average Annual Gross Number of
Revenues column if size standard stated in the solicitation is expressed in terms of annual receipts).

(Check one of the following):

Average Annual

Number of Employees Gross Revenues

__500rfewer ___$1millionorless

_51-100__ $1,000,001 - $2 million

_101-250___ $2,000,001 - $3.5million

__251-500__ $3,500,001 - $5 million

__501-750__ $5,000,001 - $10 million

__751-1,000___ $10,000,001 - $17 million

__ Over1,000__ Over $17 million

(9) (Complete only if the solicitation contains the clause at FAR 52.219-23, Notice of Price Evaluation Adjustment for
Small Disadvantaged Business Concerns or FAR 52.219-25, Small Disadvantaged Business Participation Program-
Disadvantaged Status and Reporting, and the offeror desires a benefit based on its disadvantaged status.)

(i) General. The offeror represents that either--

(A) It () is, () isnot certified by the Small Business Administration as a small disadvantaged business concern and

identified, on the date of this representation, as a certified small disadvantaged business concern in the database
maintained by the Small Business Administration (PRO-Net), and that no material change in disadvantaged
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ownership and control has occurred since its certification, and, where the concern is owned by one or more
individuals claiming disadvantaged status, the net worth of each individual upon whom the certification is based
does not exceed $750,000 after taking into account the applicable exclusions set forth at 13 CFR 124.104(c)(2); or

(B) It () has, ( )( has not submitted a completed application to the Small Business Administration or aPrivate
Certifier to be certified as asmall disadvantaged business concern in accordance with 13 CFR 124, Subpart B, and a
decision on that application is pending, and that no material change in disadvantaged ownership and control has
occurred since its application was submitted.

(ii) Joint Ventures under the Price Evaluation Adjustment for Small Disadvantaged Business Concerns. The offeror
represents, as part of its offer, that it isajoint venture that complies with the requirementsin 13 CFR 124.1002(f) and
that the representation in paragraph (c)(9)(i) of this provision is accurate for the small disadvantaged business
concern that is participating in the joint venture. (The offeror shall enter the name of the small disadvantaged
business concern that is participating in the joint venture: )

(10) HUBZone small business concern. (Complete only if the offeror represented itself as asmall business concernin
paragraph (c)(1) of this provision.) The offeror represents, as part of its offer, that--

@)1t ()is, () isnotaHUBZone small business concern listed, on the date of this representation, on the List of
Qualified HUBZone Small Business Concerns maintained by the Small Business Administration, and no material
change in ownership and control, principal office, or HUBZone employee percentage has occurred since it was
certified by the Small Business Administration in accordance with 13 CFR part 126; and

(i) 1t () is, ( ) isnot sjoint venture that complies with the requirements of 13 CFR part 126, and the representation in
paragraph (¢)(10)(i) of this provision is accurate for the HUBZone small business concern or concerns that are
participating in the joint venture. (The offeror shall enter the name or names of the HUBZone small business concern
or concerns that are participating in the joint venture: .) Each HUBZone small business concern
participating in the joint venture shall submit a separate signed copy of the HUBZone representation.

(d) Certifications and representations required to implement provisions of Executive Order 11246--
(1) Previous Contracts and Compliance. The offeror represents that--

(i) It ( ) has, () has not, participated in a previous contract or subcontract subject either to the Equal Opportunity
clause of this solicitation, the and

(i) It () has, ( ) hasnot, filed all required compliance reports.
(2) Affirmative Action Compliance. The offeror represents that--

(i) It ( ) has developed and has on file, () has not developed and does not have on file, at each establishment,
affirmative action programs required by rules and regulations of the Secretary of Labor (41 CFR Subparts 60-1 and 60-
2), or

(i) It ( ) has not previously had contracts subject to the written affirmative action programs requirement of the rules
and regulations of the Secretary of Labor.

(e) Certification Regarding Paymentsto Influence Federal Transactions (31 U.S.C. 1352). (Applies only if the contract
is expected to exceed $100,000.) By submission of its offer, the offeror certifies to the best of its knowledge and belief
that no Federal appropriated funds have been paid or will be paid to any person for influencing or attempting to
influence an officer or employee of any agency, aMember of Congress, an officer or employee of Congress or an
employee of aMember of Congress on his or her behalf in connection with the award of any resultant contract.
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(f) Buy American Act Certificate. (Appliesonly if the clause at Federal Acquisition Regulation (FAR) 52.225-1, Buy
American Act --Supplies, isincluded in this solicitation.)

(1) The offeror certifies that each end product, except those listed in paragraph (f)(2) of this provision, isadomestic
end product and that the offeror has considered components of unknown origin to have been mined, produced, or
manufactured outside the United States. The offeror shall list asforeign end products those end products
manufactured in the United States that do not qualify as domestic end products. The terms ~~component,” ~“domestic
end product,” ““end product," ““foreign end product,” and “United States" are defined in the clause of this solicitation
entitled ~"Buy American Act--Supplies.”

(2) Foreign End Products:

Lineltem No.:
Country of Origin:

(List as necessary)
(3) The Government will evaluate offersin accordance with the policies and procedures of FAR Part 25.

(9)(2) Buy American Act-Free Trade Agreements-Israeli Trade Act Certificate. (Appliesonly if the clause at FAR
52.225-3, Buy American Act-Free Trade Agreements-Israeli Trade Act, isincluded in this solicitation.)

(i) The offeror certifies that each end product, except those listed in paragraph (g)(2)(ii) or (g)(2)(iii) of this provision,
isadomestic end product and that the offeror has considered components of unknown origin to have been mined,
produced, or manufactured outside the United States. The terms"component,” "domestic end product,” "end
product," "foreign end product," and "United States" are defined in the clause of this solicitation entitled "Buy
American Act-Free Trade Agreements-Israeli Trade Act."

(ii) The offeror certifies that the following supplies are end products of Australia, Canada, Chile, Mexico, or
Singapore, or Israeli end products as defined in the clause of this solicitation entitled "Buy American Act-Free Trade
Agreements-Israeli Trade Act":

End Products of Australia, Canada, Chile, Mexico, or Singapore or Israeli End Products:

Lineltem No. Country of Origin

[List as necessary]

(iii) The offeror shall list those supplies that are foreign end products (other than those listed in paragraph (g)(1)(ii) of
this provision) as defined in the clause of this solicitation entitled "Buy American Act-Free Trade Agreements-1sraeli
Trade Act." The offeror shall list as other foreign end products those end products manufactured in the United
States that do not qualify as domestic end products.

Other Foreign End Products:

Lineltem No. Country of Origin
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[List as necessary]

(iv) The Government will evaluate offersin accordance with the policies and procedures of FAR Part 25.

(2) Buy American Act-Free Trade Agreements-Israeli Trade Act Certificate, Alternate | (Jan 2004). If Alternate| to
the clause at FAR 52.225-3 isincluded in this solicitation, substitute the following paragraph (g)(1)(ii) for paragraph
(g)(2)(ii) of the basic provision:

(9)(1)(ii) The offeror certifies that the following supplies are Canadian end products as defined in the clause of this
solicitation entitled "Buy American Act-Free Trade Agreements-Israeli Trade Act":

Canadian End Products:

Line Item No.

[List as necessary]

(3) Buy American Act-Free Trade Agreements-Israeli Trade Act Certificate, Alternate Il (Jan 2004). If Alternate |l to
the clause at FAR 52.225-3 isincluded in this solicitation, substitute the following paragraph (g)(1)(ii) for paragraph
(g)(2)(ii) of the basic provision:

(9)(1)(ii) The offeror certifies that the following supplies are Canadian end products or Israeli end products as defined
in the clause of this solicitation entitled "Buy American Act-Free Trade Agreements-Israeli Trade Act":

Canadian or Israeli End Products:

Lineltem No. Country of Origin

[List as necessary]
(4) Trade Agreements Certificate. (Appliesonly if the clause at FAR 52.225-5, Trade Agreements, isincluded in this
solicitation.)

(i) The offeror certifies that each end product, except those listed in paragraph (g)(4)(ii) of this provision, isaU.S.-
made or designated country end product, as defined in the clause of this solicitation entitled "Trade Agreements."

(ii) The offeror shall list as other end products those end products that are not U.S.-made or designated country end
products.

Other End Products:

Lineltem No. Country of Origin
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[List as necessary]

(iii) The Government will evaluate offersin accordance with the policies and procedures of FAR Part 25. For lineitems
covered by the WTO GPA, the Government will evaluate offers of U.S.-made or designated country end products
without regard to the restrictions of the Buy American Act. The Government will consider for award only offers of
U.S.-made or designated country end products unless the Contracting Officer determines that there are no offersfor
such products or that the offers for such products are insufficient to fulfill the requirements of the solicitation.

(h) Certification Regarding Debarment, Suspension or Ineligibility for Award (Executive Order 12549). The offeror
certifies, to the best of its knowledge and belief, that --

(1) The offeror and/or any of itsprincipals ( ) are, ( ) are not presently debarred, suspended, proposed for debarment,
or declared ineligible for the award of contracts by any Federal agency, and

(2) ( ) Have, () have not, within athree-year period preceding this offer, been convicted of or had acivil judgment
rendered against them for: commission of fraud or acriminal offense in connection with obtaining, attempting to
obtain, or performing a Federal, state or local government contract or subcontract; violation of Federal or state
antitrust statutes relating to the submission of offers; or commission of embezzlement, theft, forgery, bribery,
falsification or destruction of records, making false statements, tax evasion, or receiving stolen property; and

(3) () are, () arenot presently indicted for, or otherwise criminally or civilly charged by a Government entity with,
commission of any of these offenses.

(i) Certification Regarding Knowledge of Child Labor for Listed End Products (Executive Order 13126). [The
Contracting Officer must list in paragraph (i)(1) any end products being acquired under this solicitation that are
included in the List of Products Requiring Contractor Certification asto Forced or Indentured Child Labor, unless
excluded at 22.1503(b).]

(1) Listed End Product

Listed End Product . Listed Countries of Origin:

(2) Certification. [If the Contracting Officer hasidentified end products and countries of origin in paragraph (i)(1) of
this provision, then the offeror must certify to either (i)(2)(i) or (i)(2)(ii) by checking the appropriate block.]

()(i) The offeror will not supply any end product listed in paragraph (i)(1) of this provision that was mined,
produced, or manufactured in the corresponding country as listed for that product.

() (ii) The offeror may supply an end product listed in paragraph (i)(1) of this provision that was mined, produced, or
manufactured in the corresponding country aslisted for that product. The offeror certifiesthat is has made a good
faith effort to determine whether forced or indentured child labor was used to mine, produce, or manufacture any
such end product furnished under this contract. On the basis of those efforts, the offeror certifiesthat it is not aware
of any such use of child labor.
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())(1) Annual Representations and Certifications. Any changes provided by the offeror in paragraph (j) of this
provision do not automatically change the representations and certifications posted on the Online Representations
and Certifications Application (ORCA) website.

(2) The offeror has completed the annual representations and certifications electronically viathe ORCA website at
http://orca.bpn.gov. After reviewing the ORCA database information, the offeror verifies by submission of this offer
that the representations and certifications currently posted electronically at FAR 52.212-3, Offeror Representations
and Certifications--Commercial I1tems, have been entered or updated in the last 12 months, are current, accurate,
complete, and applicable to this solicitation (including the business size standard applicable to the NAICS code
referenced for this solicitation), as of the date of this offer and are incorporated in this offer by reference (see FAR
4.1201), except for paragraphs

(Offeror to identify the applicable paragraphs at (b) through (i) of this provision that the offeror has completed for the
purposes of this solicitation only, if any.

These amended representation(s) and/or certification(s) are also incorporated in this offer and are current, accurate,
and compl ete as of the date of this offer.

Any changes provided by the offeror are applicable to this solicitation only, and do not result in an update to the
representations and certifications posted on ORCA.)

(End of provision)

2522257000 BUY AMERICAN ACT--BALANCE OF PAYMENTS PROGRAM CERTIFICATE (APR 2003)

(a) Definitions. Domestic end product, foreign end product, qualifying country, and qualifying country end product
have the meanings given in the Buy American Act and Balance of Payments Program clause of this solicitation.

(b) Evaluation. The Government--

(1) Will evaluate offersin accordance with the policies and procedures of Part 225 of the Defense Federal Acquisition
Regulation Supplement; and

(2) Will evaluate offers of qualifying country end products without regard to the restrictions of the Buy American
Act or the Balance of Payments Program.

(c) Certifications and identification of country of origin.

(1) For al lineitems subject to the Buy American Act and Balance of Payments Program clause of this solicitation, the
offeror certifiesthat--

(i) Each end product, except those listed in paragraph (c)(2) or (3) of this provision, isadomestic end product; and

(ii) Components of unknown origin are considered to have been mined, produced, or manufactured outside the
United States or aqualifying country.

(2) The offeror certifies that the following end products are qualifying country end products:

(Line Item Number Country of Origin)




W91278-05-T-0037
Page 13 of 14
(Country of Origin)

(3) Thefollowing end products are other foreign end products:

(Line Item Number)

(Country of Origin) (If known)

(End of provision)

2522257001 BUY AMERICAN ACT AND BALANCE OF PAYMENTS PROGRAM (APR 2003)

(a) Definitions. Asused in this clause--

(1) Component means an article, material, or supply incorporated directly into an end product.

(2) Domestic end product means--

(i) An unmanufactured end product that has been mined or produced in the United States; or

(ii) An end product manufactured in the United Statesif the cost of its qualifying country components and its
components that are mined, produced, or manufactured in the United States exceeds 50 percent of the cost of al its
components. The cost of componentsincludes transportation costs to the place of incorporation into the end
product and U.S. duty (whether or not aduty-free entry certificate isissued). Scrap generated, collected, and
prepared for processing in the United Statesis considered domestic. A component is considered to have been mined,
produced, or manufactured in the United States (regardless of its source in fact) if the end product in whichitis
incorporated is manufactured in the United States and the component is of a class or kind for which the Government

has determined that--

(A) Sufficient and reasonably available commercial quantities of a satisfactory quality are not mined, produced, or
manufactured in the United States; or

(B) It isinconsistent with the public interest to apply the restrictions of the Buy American Act.
(3) End product means those articles, materials, and suppliesto be acquired under this contract for public use.
(4) Foreign end product means an end product other than a domestic end product.

(5) Qualifying country means any country set forth in subsection 225.872-1 of the Defense Federal Acquisition
Regulation Supplement.

(6) Qualifying country component means a component mined, produced, or manufactured in aqualifying country.
(7) Qualifying country end product means--
(i) An unmanufactured end product mined or produced in aqualifying country; or

(ii) An end product manufactured in aqualifying country if the cost of the following types of components exceeds 50
percent of the cost of all its components:
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(A) Components mined, produced, or manufactured in aqualifying country.
(B) Components mined, produced, or manufactured in the United States.

(C) Components of foreign origin of aclass or kind for which the Government has determined that sufficient and
reasonably available commercial quantities of a satisfactory quality are not mined, produced, or manufactured in the
United States.

(b) This clause implements the Buy American Act (41 U.S.C. Section 10a-d). Unless otherwise specified, this clause
appliesto al lineitemsin the contract.

(c) The Contractor shall deliver only domestic end products unless, inits offer, it specified delivery of other end
productsin the Buy American Act--Balance of Payments Program Certificate provision of the solicitation. If the
Contractor certified in its offer that it will deliver aqualifying country end product, the Contractor shall deliver a
qualifying country end product or, at the Contractor's option, a domestic end product.

(d) The contract price does not include duty for end products or components for which the Contractor will claim
duty-free entry.

(End of clause)
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1. Prior to production, the vendor that is awarded the contract may be required by the Government
to submit samples of any or all items, for review and approval by the Government’s Mobile District
representative. The Government may require that samples be imprinted with the logos and/or text
specified in the solicitation. The Government may, at its sole discretion, accept digital images of
any or all proposed items and/or imprints, in lieu of actual samples. Actual physical samples will be
shipped via overnight delivery to: U.S. Army Corps of Engineers, Mobile District, CESAM-OP-TR
(ATTN: Chris Lami), 109 Saint Joseph Street, Mobile AL 36602. Samples will not be returned.

2. Bids must include all set-up, in-house artwork, and shipping costs as part of the quoted per
item cost. Note: finished products are to be shipped directly to various specified locations and
guantities, as shown on lists at end of this document. Shipment to projects must be sent via a
shipper that will provide package tracking, and tracking numbers will be provided to the
Government at time of each shipment. A packing list will accompany each individual package
to indicate numbers and kinds of items enclosed, and whether or not it is a partial or complete
shipment of each item. Assorted or multi-colored items will be shipped in mixed color
guantities, to assure that each shipping location will receive approximately an equal number of
all colors produced of any given item. Successful bidder must complete delivery of all contract
items no later than 20 May 2005.

3. The government intends to award one contract for all items.

4. If viewing this document in Microsoft Word™, select “Print Layout” in the “View” tab of the
toolbar. Original document was produced with Microsoft Word 2003™.

5. The government will provide the selected contractor any requested graphic artwork details within
three (3) business days of request.

Full Color Logos: See the following logo images for reference. Note that “Mobile District” is to be
removed from all logos. Slogans, text or website addresses may be vary from photographs — consult
solicitation item descriptions for accuracy. Where full color logos are specified, colors are provided as
follows, using graphic art CYMK standards:

For full color Buddy Beaver logos: Five colors (Orange, White, Black, Brown, Blue).

Beaver is Brown (35%C, 54%M, 100%Y); Background around Beaver is Blue (50%C); Black
lettering, shadowing on slogan, black portions of Beaver and Corps Castle are 100%K (Black);
Orange slogan lettering and life jacket are (75%M, 100%Y); White — 100% white — background
behind slogan circle and Beaver’s face/teeth and portions of Corps Castle.



Above is the Buddy Beaver logo referenced in the specifications.

Note: “Mobile District” is to be deleted from logos and texts. Some items may specify this
logo, but with a different slogan than “Water Safety Saves Lives”. In such cases, the item
description will specify the substitute slogan. Some items may specify that the logo be full
color (meaning four color process) and others may specify a single imprint or ink color.
Where a single imprint or ink color is called for, but no specific color is cited, the contractor
will assure that imprint color(s) selected will contrast highly with the background material on
which it is imprinted. On those items consisting of assorted material colors, this may require
two different imprint colors — a dark imprint on light background materials and a light imprint
color on dark background materials. In such cases, vendor will secure pre-production
Government approval for any proposed imprint colors.




Item #1 Plastic Flying Disc, 7.25” diameter — with “Buddy Beaver” logo

Tossing toy ("Frisbee style™) 7.25" in diameter made of pliable material, in equal numbers of at least
two neon colors. Single, contrasting ink imprint of Buddy Beaver logo (logo no less than 3 inches in
diameter) and the following web address in 1/8” letters: http://www.usace.army.mil/recreation
located immediately below the logo. Similar to the item in the following image, but delete “Mobile
District” from logo:

Item #2 Plastic Flying Disc, 7.25” diameter — with “Drop-off’” logo

Tossing toy ("Frisbee style™) minimum 7.25" in diameter made of pliable material, in at least two neon colors,
with production run consisting of equal numbers of each color. Each with single contrasting ink imprint of
“Drop off” logo, no less than 3”x3”, and the following web address in 1/8” letters:
http://www.usace.army.mil/recreation to be located vertically, adjacent to right side of logo border. Note:
Upside down exclamation mark, preceding Spanish slogan, and accent mark in first word will be
included. Spanish slogan shown below to be replaced with: jAdvertencia — del agua profundas!

Ink color on logo and web address are to be the same and starkly contrast with the color of the plastic

flyers. Similar to the item in the following image, plus web address, but delete words “Mobile

District”:




Item # 3 Pencils
7.5" length, number 2 lead hardness, pencils with erasers, pencils to be neon orange color. Note
punctuation before and after Spanish slogan. Pencils to be imprinted with the following in black ink:

On one side of pencil:
Corps Castle (logo, but delete Mobile District text) ERASE THE RISK - LEARN TO SWIM!

On opposite side of pencil: iESTE SEGURO - APRENDER COMO NADAR!

Item #4 Plastic litter type bags

Minimum size 12" X 14" (approximate)5 Medium weight bag with plastic handle and snap closer .
Safety orange color with the following safety checklist imprinted on one side in black- imprint to be 6”
x 8” minimum: Referenced “Buddy Beaver” logo to be imprinted on bottom right of checklist (see
below) in black — minimum 2” diameter (Note: “Mobile District” to be deleted from all logos.) Corps
castle logo, 2” high by 2 ¥4 wide, to be printed on bottom left - bag as checklist, opposite of Buddy
Beaver logo. Rectangular border around boating safety checklist is to encompass the Buddy Beaver and
Corps Castle logos, along with the checklist — reference following image for locations). Modified
“Wear It!” logo (refer to item #9) to be imprinted in black ink on opposite side of bag. Text and layout
for boating equipment checklist are shown on next page.




([ [ U U [ O A O I [ (i

US Army Corps
of Engineers.

BOATING SAFETY EQUIPMENT CHECKLIST

FLOAT PLAN LEFT WITH FRIEND OR NEIGHBOR
LIFEJACKET FOR EACH PERSON - PROPER SIZE
NOISEMAKING DEVICE - WHISTLE, HORN, BELL
FIRE EXTINGUISHER

VISUAL DISTRESS SIGNAL

RUNNING LIGHTS

ANCHOR

OARS OR PADDLES

EXTRA ROPE

THROWABLE FLOATATION DEVICE

FIRST AID KIT

BAILING DEVICE

FLASHLIGHT AND FRESH SPARE BATTERIES
TOOL KIT AND SPARE PARTS

NAUTICAL CHARTS AND MAPS

COMPASS

RADIO (2-WAY MARINE AND WEATHER)

CELL PHONE




Item #5 Key Ring Tote (Waterproof Floating Container with Attached Key Ring)

Cylindrical, waterproof container, approximate size is 4-1/4” long, with minimum inside diameter 1-1/8”.
Screw on top with watertight seal. Each container to include an attached key ring. Assorted colors in equal
numbers of granite or translucent (uncolored frosted), light blue, neon green, yellow, and neon orange. Logo
imprint area minimum 1-13/16” X 2-1/8”. One side imprinted in black ink with “Wear It” logo, as shown
below, but delete “Mobile District” and substitute “U.S. Army Corps of Engineers” above “Water Safety
Task Force”. Opposite side imprinted in black ink with “Buddy Beaver” logo.

Item #6 — Whistle Compass

Police style, bright orange, plastic whistle, minimum 2 %2 overall length, with embedded, fluid-filled,
luminous dial compass and attached 4” heavy guage, beaded chain. Thermometer is to be in Fahrenheit
temperature scale. Whistle imprinted in black ink with %2 minimum Buddy Beaver logo on top of barrel
(delete “Mobile District” from logo) as in following image:




Item # 7 — Pocket Pal/ Foldable Can Holders

Neoprene, foldable, can holders, capable of holding 12 ounce cans minimum. Bright orange, yellow,
camouflage, blue and red colors in equal numbers with contrasting imprint color (NOTE: On camouflage
and blue holders, imprint ink must be yellow, for other color holders, the imprint ink shall be black or
navy blue ). One side with “Wear It” logo (see item #9) imprint in aforementioned contrasting color —
opposite side with “Buddy Beaver” logo, with slogan - “Water & Alcohol Don’t Mix”, as below, in
contrasting (single ink) imprint (Note: Remove “Mobile District” from logo and substitute:
http://www.usace.army.mil/recreation ).

Item #8 — Stadium Cups

Plastic, 16 ounce capacity, in assorted neon or bright yellow, neon or bright green, neon or bright orange and
neon or bright pink colors with black imprint. Similar to below with black imprint of “Buddy Beaver” logo,
with substitute slogan “Water & Alcohol Don’t Mix” (see sample logo above) on one side, and “Wear It!”
(refer to Item #9) logo (substitute “U.S. Army Corps of Engineers” instead of “Mobile District” above
“Water Safety Task Force”), black imprint, on opposite side (Note: Delete Mobile District from both logos).
On the Buddy Beaver logo, substitute the following website instead of “Mobile District”:
http://lwww.usace.army.mil/recreation Minimum imprint sizes of 3” each side




Item #9 Decals — Peel Off Self-Adhesive Stickers with modified “WEAR IT” Logo

Vinyl, bumper sticker grade material, self-adhesive decals with peel-off backing, UV and weather resistant
materials and imprints. “Wear It!” logo as shown below, except substitute “U.S. Army Corps of Engineers”
instead of “Mobile District” above “Water Safety Task Force”. Include website address at bottom of logo:
http://www.usace.army.mil/recreation. Orange life jacket with white straps and buckles, yellow lettering
with navy outlines around “Wear It”, yellow lettering “U.S. Army Corps of Engineers Water Safety Task
Force” with black outlines, navy blue background for remainder of decal. PMS numbers will be approved
by Government prior to production. Decal is minimum 3”wide X 2” high.

Item #10 — Key Chain Light / Whistle Combo

Whistle key light. Three in one item -whistle, key ring and pushbutton keyhole light. Batteries included and
installed. Chain and split key ring attached. Approximate size: 2 1/2" x 1 1/8" x 3/8. Produced in equal
numbers of assorted colors (four different colors minimum) with single contrasting imprint of Corps Castle
logo (delete “Mobile District” from logo) and following text printed above or adjacent: “You’re The Key To
Water Safety!”, followed with http://www.usace.army.mil/recreation below that. Product similar to

following:

Item #11 — Insulated Travel Mug (Plastic)




Insulated travel mug with handle; 16 oz minimum capacity, tapered bottom to fit cupholders, closable, thumb
slide, splash-resistant snap-on lid and double-insulated wall construction. In assorted colors (5 different
colors minimum, in equal numbers) with following logos in contrasting imprint ink color(s), i.e. gold or
silver imprints on dark colors and black imprints on light colors. To be imprinted with single ink “Buddy
Beaver” logo on one side, (delete “Mobile District” from logo and substitute the following website address,
beneath it, curved in same fashion as the logo: http://www.usace.army.mil/recreation). Opposite side of
mug to be imprinted with “Wear 1t!” logo (see Item #9) — minimum logo sizes 3” each. Similar to following
item:

Item #12 - Fishing Lure Fishing
lure, plastic 4 3/4°’ long, lipped, rattling type, red head and white body, with attached line eyelet and pair of
treble hooks and imprinted on two sides with single contrasting color Corps Castle logo (delete “Mobile
District”), followed by text “Outsmart The Fish...Wear Your Life Jacket!”. Product similar to following
image:




Item #13- Sunglass Holder

Sunglass clip for keeping sunglasses on auto visor or clipped to belts. Size: 1 3/8" x 3" x 1"

Similar to product shown, as follows. Silver background imprinted with black ink imprint of modified

“Wear It!” logo laid out as shown below (refer to Item #9 for logo details). Imprint size is 1 34" long by 1/2"™
tall. Substitute website shown below with: http://www.usace.army.mil/recreation and replace “Mobile
District Water Safety Task Force” with “U.S. Army Corps of Engineers Water Safety Task Force”.

Item #14- Mini Soccer Ball, PVC, with inflatable valve Mini
soccer ball, 4 142" diameter, constructed of heavy gauge polyethylene or PVC, geometric soccer “panels”
design laminated onto, or stamped into, surface of balls, with inflatable valve for pump needle. Imprinted in
navy blue or black, on solid orange or white ball, with “Buddy Beaver” logo having modified text message,
i.e. substitute: “Make It Your Goal — Learn How To Swim” instead of “Buddy Beaver Says Water Safety
Saves Lives” (Note: “U.S. Army Corps of Engineers” remains on logo, but “Mobile District” to be deleted),
in addition, include the following spanish text, surrounding logo (same color, size and style of print):
“iHaga Una Meta - Aprender Cémo Nadar!”. Spanish punctuation (before and after text), must be
included as indicated. Each image is minimum 3 %" diameter, which includes additional text. Product to be
shipped deflated. Product similar to item shown on left below, with logo imprint as shown on right below:

wILDCAT SOCGCER

B
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Item #15 — Mini Football

Miniature football, 7" long, constructed of soft PVC, soft polyethylene, or soft vinyl, with re-inflatable
athletic valve (needle type). Equal numbers of red and navy blue footballs. Red footballs to be imprinted
with white ink, “Wear It!” logo and blue footballs to be imprinted with orange ink, single color “Wearlt!”
logo — imprint 2”diameter minimum. Product to be shipped deflated. Similar to product shown, as follows:

&5

Item #16 — Camouflage pen
Camouflage pen with a removable cap, black ink cartridge and a pocket clip. Imprinted in silver or gold ink
with Corps Castle logo, plus following texts (note punctuation on Spanish slogan):

“Life Jackets Only Work If You Wear Them!
iUse Siempre un Chaleco Salvavidas!

Similar to product shown, as follows:

Item #17 - Pen with Changing Messages
Soft grip, ballpoint message pen with contrasting color barrel, cap and
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grip. Soft grip section (rubber or silicone covered). Similar to the product shown below. Has windows that
display a rotating message tube (changes with each click of the pen plunger) with 6 lines of text. Uses
standard black ink refills. Six lines of one color straight type copy on inner tube plus one color/location
imprint on barrel — ink color on barrel is to contrast with background color of barrel. Imprint of logo (Corps
castle and text) in contrasting ink color on barrel, and following six messages in contrasting color text on
inner message tube:

“Water Safety — For Your Family”

“Life Jackets Work, If You Wear Them”

“Watch Children Around Water”

“Boat Safe — Know The Rules”

“Alcohol and Water Don’t Mix”

“Be Weather Wise and Water Wise”

Item #18 - Key Float — PED design

Key Float, foam rubber, dipped in vinyl for completely encased coating. Life Jacket design, approximately 3”
tall by 2” wide and 7/8” thick, bright orange color, with heavy guage, brass 4” beaded chain attached. Similar
to product shown, as follows. Imprinted in black on one side with outline of life jacket and following
message:

“You and Your Family Matter More Than Keys

Wear Your Life Jackets!”

The opposite side to be imprinted in black ink with Corps Castle logo (delete “Mobile District” text), plus
website http://www.usace.army.mil/recreation

Item # 19 — Two Fold (Bifold) Card Holder
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Two fold vinyl credit card holder. Opaque outside, with 2 clear credit card pouches on inside. Similar to
product shown, as follows. Finished Folded Size: 4” W x 2 ¥2” H safety orange or yellow, with black ink,
imprinted on both outer sides with black ink “Wear It!”” logo, including Corps Castle logo (delete “Mobile
District” from text) and website address: http://www.usace.army.mil/recreation Minimum 2” wide
imprinted area.

Item #20 — Fabric Flyer

Foldable or collapsible, cloth or nylon mini-flyer, 7.25 to 9” open diameter, with single color contrasting
imprint of Buddy Beaver logo in English (refer to item #1 for description), accompanied by Spanish
text:

Buddy EI Castor Dice, “jUse Un Chaleca Salvavidas!”. No image shown.

Item #21 - Mylar Sunshade

Collapsible single panel, mylar sunshade for vehicle windshields, UV and heat resistant reflective silver
material, overall size 23” X 56 to 24” X 58”, imprinted with single color logo of Life Jacket and United
States flag, accompanied by large text “ALWAYS ON...ALWAYS PROUD!” Minimum imprint area
of 30” X 20”. Similar to following product:

o —

We Don‘t
Nikon See Flare.

B
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Item #22 - Awareness Bracelet

Silicone awareness bracelet, ¥2” X 8”size, PMS 293 blue color, debossed minimum 3/16” font height,
imprinted (debossed) with “LIVE LONG — WEAR LIFE JACKETS!” followed by

“iUSE UN CHELECA SALVAVIDAS!” Note: Government may opt to delete the Spanish slogan if there is
insufficient space to include entire text at minimum font size — contact Government’s representative for prior
approval. Item is similar to following:
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All products must be completely delivered, in quantities and to locations shown on attached list, by
20 May 2005. Shipment to projects must be via a shipper that will provide package tracking for each
individual package, and tracking numbers will be provided to the Government at time of shipment(s).
A packing list will accompany each individual package, to indicate numbers and kinds of items
enclosed, and whether or not it is a partial or complete shipment of each item. Assorted or multi-
colored items will be shipped in mixed color quantities, to assure that each shipping location will
receive approximately an equal number of all colors produced of any given item.

Alabama River Lakes Site Office (AL Rivers on attached list)
ATTN: Theodis Williams

8493 U.S. Highway 80 West
Hayneville, Alabama 36040
Phone: (334) 872-9554

Allatoona Lake Project Office (Allatoona on list)
ATTN: Ginger Bjornson

1138 Highway Spur 20
Cartersville, GA 30121
Phone: (770) 382-4700

Bay Springs Site Office

ATTN: Mike Carter

82 Bay Springs Resource Rd (Bay Springs on list)
Dennis, MS 38838-9721

Phone: (662)454-3481

BWT - Demopolis Site Office (BWT on attached list)
ATTN: Brandon Smith

384 Resource Management Dr
Demopolis, AL 36732
Phone: (334) 289- 3540

Carters Resource Manager’s Office (Carters on list)
ATTN: Jeff Pobieglo

1850 Carters Dam Rd

Oakman, GA 30732
Phone: (706) 334-2640

Holt Resource Office (Holt on list)
ATTN: Mark Meador

11911 Holt Lock & Dam Road

Peterson, AL 35478
Phone: (205) 553-9373

Lanier Project Office (Lanier on list)
ATTN: Chris Arthur

1050 Buford Dam Rd

Buford, GA 30518
Phone: (770) 945-9531

Okatibbee Project Office (Okatibbee on list)
ATTN: Mark Dean
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8490 Okatibbee Dam Rd

Collinsville, MS 39325
Phone: (601) 626-8431

Lake Seminole (Seminole on list)
Natural Resources Site Office

ATTN: Ranell Franklin
2382 Booster Club Rd

Chattahoochee FL 32324
Phone: (229) 662-2001

Tennessee-Tombigbee Waterway Project (Tenn-Tom on list)
Columbus Site Office

ATTN: Robert Lytch

3606 W. Plymouth Road Columbus, MS 39701-9504

Phone: (662) 327-2142

Walter F. George (W F George on list)
Natural Resource Site Office

ATTN: Mike Smith

Hwy 39 (2 miles north of Ft. Gaines)

Fort Gaines, GA 31751

Phone: (229) 768-2516

West Point Project Mgt Office (West Point on list)
ATTN: David Barr

500 Resource Management Dr.

West Point, GA 31833

Phone: (706) 645-2937

US Army Engineer District, Mobile (OP-TR on list)
ATTN: CESAM-OP-TR (Lami)

109 Saint Joseph Street
Mobile AL 36602

Phone: (251) 694-3707
FAX: (251) 694-4264

US Army Engineer District, Mobile (PA on list)
ATTN: CESAM-PA (Phipps))

109 Saint Joseph Street
Mobile AL 36602

Phone: (251) 690-3320

John H. Kerr Reservoir

ATTN: Water Safety Coordinator

1930 Mays Chapel Rd

Boydton, VA 23917-9725 (John H. Kerr on list)
Phone: (434) 738-6662

B. Everett Jordan Lake

ATTN: Water Safety Coordinator

2080 Jordan Dam Rd (Jordan on list)
Moncure, NC 27559-0144

Phone: (919) 542-4501

W.K. Scott Reservoir Office (W.K. Scott on list)
ATTN: Water Safety Coordinator

499 Reservoir Rd

Wilkesboro NC 28697
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Phone: (336) 921-3390

Falls Lake Project Office (Falls on list)
ATTN: Water Safety Coordinator

11405 Falls of the Neuse Rd

Wake Forest NC 27587

Phone: (919 )846-9332

Philpott Lake Project Office (Philpott on list)
ATTN: Water Safety Coordinator

1058 Philpott Rd Dam

Bassett VA 24055

Phone: (276)629-2703

The attached Excel spreadsheet shows quantities of each item to be delivered to various
project offices (vendor should contact Mr. Chris Lami, (251) 694-3707 if there are any
guestions concerning delivery amounts or destinations):
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